
Aug 7- This wall post was used to link to the Event Listing Page for Round Two.

Aug 9 - The wall post on the bottom displayed a photo gallery 
from Round Two and the second post (top) was a blog about 
who was advancing to the Final round after the fi rst two rounds 
were complete.

Aug 12 - The wall post was a link to a blog post on Pennysaver 
Online. It was a funny post about Leslie and Brian facing off  
against each other in the “Sing off  of  the Century.”

Aug 5 - This wall post linked back to a blog on PennysaverOnline.com that talked about Leslie’s 
performance as well as previewing the Round Two of  the Idol Competition.

Aug 17 - Announced the winners as well as linked to the blog post on Pennysaver 
Online regarding the Final Round.  

Aug 14-15 - At Park Place, people were handed cards that told them that if  they were at the event, they 
could post on our Facebook page to be eligible for one of  fi ve $20 gift certifi cates from Park Place.

Aug 20 - Posted pictures of  the winners when they came to collect their prize.

Wall Posts:
While the Event listings were the hub of  the Idol Competition, they were isolated on one page. In or-
der to get more people to look at the Event listing, the Pennysaver posted to the “Wall” - another tab 
(like “Events”) that has the capability to send out messages to anyone that is a fan of  the Pennysaver 
Facebook page. 

Users that come to your page and comment on a post or simply “like” a post are even more valuable 
because they make what you are posting on your business page more viral. In other words, whenever a 
Pennysaver fan (“User 1”) comments or “likes” something, it shows up on their personal page, making 
it so all of  their friends can see that they were on the Pennysaver page.  When the friends of  “User 1” 
see that, they are more likely to go to your page (and so on and so forth…)


