
Blogs:

Findings:

Conclusion:

While “Wall” posts are limited to 420 characters (combination of  all letters and spaces), blog posts can 
be used to expand on the promotion you are trying to get across, tell a story and most importantly, 
drive people back to all of  the content and advertising on PennysaverOnline.com and in print.  

Synergistic
 - Used all of  our media platforms effectively
    -Maximize capabilities by including Facebook info in print ads
    -Add e-mail blasts and online ads to the package as well

Soft Sell
 - With this system, consumers come to you and want to know what will happen - more interactive
 - With print, it’s usually “one and done”

Benefi ts us as well
 -We will get more fans by having them join our page to follow event
 -Revenue potential

We believe that the combination of  print, online, and social media can be turned into an advertising 
package that can be considered unique and exciting to our advertisers. From what you’ve seen today, 
how can this be applied to some of  the advertisers you work with?

Aug 5th Blog -
Blog talked about signing up for second 
round, Leslie’s performance, prize money

-Linked to video and the Pennysaver Face-
book Events tab 

Aug 9th Blog -
Blog talked about the contestants that ad-
vanced to the fi nals from the Second Round

-Linked to a photo album on Facebook

Aug 12th Blog (left) -
A Pasco v. Golden preview blog promoting the “Sing Off  of  
the Century” and a little smack-talking.

-Linked to the Facebook page and promoted (5) $20 Park Place 
Gift Certifi cates

Aug 17th Blog -
Recap of  the Finals and winners of  the gift certifi cates


